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Skills 4 AM

Hard Skills

Soft Skills

\

Technical

AM Processes
Design
Materials
Post-Processing
Testing/Quality
Safety

Entrepreneurship

Creativity

Vision

Spotting Opportunities

Ethical and sustainable thinking

Resource efficiency management
Green awareness

S LCA (Life Cycle Analysis)
Circular economy
Machine learning

Digital Internet of Things

Cybersecurity
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AM Design AM Process AM AM _Sales
Engineer Engineer Technician Engineer
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Structure

TM/AM Fundamentals (4d) TM/AM Expert (2d)
- TM/AM Design Engineer

- TM/AM Process Engineer
« TM/AM Technician
- TM/AM Sales Engineer



TM/AM Fundamentals

Overview

AM Inputs

AM
Secondary
Processes

AM
Technology
& Methods

Emerging
Topics

AM Quality
Systems

AM Business
& Economics

AM Design

AM Post
Processing

AM Materials

AM Safety

Additive Manufacturing Body of Knowledge



TM/AM Expert
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AM Design AM Process AM AM Sales
Engineer Engineer Technician Engineer
. Inputs * Methods « Safety * AM in business
« DFAM  Technologies  Post-processing « Emerging topics
« Materials

‘ Using methods of the workshop Skills
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