
Pilots in Leuven

WP 1 – Act 6: Communication and nudging to stimulate the uptake



1. Inclusion: shared mobility

for everyone



General guidelines - plan

• Target groups: we distinguish 1) the “more vulnerable" (visitors of community centres) as 1st-
line testers and 2) local residents as 2nd-line testers

• Framing
• Starting point: "what's in it for me?" → adapt to the different target groups within visitor groups of community centres and 

between community centres (age, work situation, families, ...)

• Emphasis on getting to know "another way to get around" with considerable ease of use and on new opportunities
• Also focus on other values such as health, sustainability and fun

• Look-and-feel
• Leuven house style (use of red as the main colour and use of the same visual)

• Copy: clear and simple language with emphasis on use cases

• Communicatie-actions in order of recruitment and support for shared mobility
• Creation of new url about this test project nl https://www.leuven.be/deelfietsen for information, registration and baseline 

measurement

• Per community centre, we do a photo shoot with the test offer and the community worker (SPOC) to then be used on the 
different communication carriers

• Announcement and short article in magazine of community centre

• Flyer to be posted in neighbourhood to promote project and specifically also for launch event

• Info panel at temporary Hoppin hub
• Press event or message at launch of temporary Hoppin hub (together with launch event))

• Posts on social media about start and during course of project

• Stickers on shared bikes and car
• Promotion and information slides for on screen in community centre

• Placemats used during neighbourhood meals

• Posters
• Interactive information and ideas board

• Manuals bike and car sharing

• Guidelines bike and car sharing

https://www.leuven.be/deelfietsen


General guidelines – learned lessons

• Regarding target groups:
• Fairly complex to communicate clearly and simply, also because the options, rules of the game and 

terms of use are different for the two groups:
• Bikes and car avaliable for 1st line versus only bikes for 2nd line

• All modes for free for 1st line testers versus bikes on payment for 2nd line 

• 2nd line testers have a chance of cambio incentive (free boarding)

→ Better simplify targeting of a test project so communication can be clearer 

• Too vague criteria to delineate1st-line testers. We were keen to keep it broad at this stage, counting on 
community workers' views at registration (intake interview). 

→ Good to define objective criteria in the future, preferably already applied at a higher level (with a 
given "label“), so that these users can be identified in a subtle but "smart" way (CRM, Citizen 
Profile, ...)

• Regarding outreach:
• We want to reach more people than the current group of visitors to the community centres. To this end, 

we have networked through various city departments to inform and encourage relevant civil society 
organisations to also lead clients to the test project. 

• We prepared a general flyer about the project and distributed it to these organisations in the welfare 
sector. 

• We are working out a formula together with Mpact to get to know Hoppin hubs and shared mobility, and 
more specifically the test offer, in a group and playful way..

• The familiar face on the poster, leaflet, etc. certainly does work for the visitors - it gives confidence. 
Moreover, we also did the photo shoot for the 2nd community centre in the familiar and recognisable
surroundings of the community centre, as well as with a face of one of the visitors. 



Community centre
Mannenstraat



Communication actions and learned lessons at community centre Mannenstraat

Announcement in LVN
• As this temporary Hoppin hub also 

offers opportunities for local residents, 
it is good to announce it in the 
magazine for all Leuven residents 
(physically) and refer them to the url
for registration. 

• Because it is mainly for visitors to 
community centres (focusing on one 
with the times) and fairly local, getting 
it into LVN, in which relevant 
information comes to all Leuven 
citizens, was no easy task. 



Communication actions and learned lessons at community centre Mannenstraat

Infopanel
• The layout, installation and relocation of the 

info panel's hardware was included in the 
tender for organising the pop-up Hoppin hub. 

• From the city, the design and printing of the 
info panel was done to have the uniform 
look-and-feel of all the carriers. 

→ Good to have that info panel co-
commissioned to get something original and 
eye-catching, moved along with the vehicles.

→ Do pay enough attention to something that is 
resistant to all weather conditions: even if it 
is temporary, it must be able to be anchored 
properly.

→ From the 2nd location, we are not going to 
put it in the specific name of the community 
centre so it can be used for location 3 as 
well (reduce costs and be more ecological). 



Communication actions and learned lessons at community centre Mannenstraat

Flyer
• This flyer was busted in the wider 

neighbourhood of the Mannenstraat community 
centre (to within a 5-minute walk)

• Emphasis is still placed on the free use of the 
test offer, even though this is not true for 2nd-
line testers → again those difficulties with 
clear communication

• Core message is " come to start event“

→ Advice to put less emphasis on starting moment 
in next edition so that flyer is usable afterwards. 



Communication actions and learned lessons at community centre Mannenstraat

Placemats
• We made 7 different placemats in the run-up to 

the launch event and then 7 more for after the 
launch event, to keep the vibe alive in the 
community centre, at least at neighbourhood
meals (with bike, car, ... central)

• Good to put different placemats on a table -
then they talk about it more easily. 

→ Number of species may be less, e.g. one per 
means of transport

→ Number of prints may also be less (calculate 
based on average number of meals per week in 
the period)



Communication actions and learned lessons at community centre Mannenstraat

Posters
• We made posters (1 kind) (see left) in the run-

up to the launch event and then 6 more for 
after the launch event, to keep the vibe alive in 
the community centre and the wider 
neighbourhood (keeping in mind different 
modes of transport and use cases)

• Number of prints can also be reduced 
(calculate based on number of places where 
posters can and will be displayed)

→ Neighbourhood workers should set aside time to 
start renewing posters at regular intervals - best 
to also emphasise cycling in the summer months 
and car in the colder months. 



Communication actions and learned lessons at community centre Mannenstraat

Manuals
• Upon registration, the 1st line 

tester receives the manuals of 
bike and car if he/she is 
interested in using both

• The manuals are highly visual 
and detailed, allowing the user to 
check things off in case of 
uncertainty

→ Again, good to adjust the cover 
photo at each community centre so 
that that familiar face encourages 
people to use it. 



Communication actions and learned lessons at community centre Mannenstraat

Stickers
• We designed and applied a sticker for each of 

the bikes and car to give them certain 
recognition as a test bike/car and also applied 
the QR code to them so that they can also be 
spotted on the road, and information can be 
consulted on the url. 

• We made up and applied additional stickers to 
the sides of both cargo bikes after about 3 
months so that the test project would stand out 
even more when the bikes were on the road. 

→ One of the best nudges to use a shared bike/car 
is to see the shared bike/car riding (cfr blue-
bikes, yellow Cargoroos). Hence, neutral cargo 
bikes are grateful for some extra stickering. 



Communication actions and learned lessons at community centre Mannenstraat

Ideas board
• Plan was to hang it up in the meeting room; 

there are also post-its in the shape of bikes etc
for people to write down ideas, anecdotes, 
findings, etc. 

• Did not get around to hanging this board 
unfortunately; walls were freshly painted, and 
neighborhood workers did not find the right 
way and time to hang it. 

• → Advice not to postpone in next community 
centre to give it a place in the meeting room 
after the launch event



Communication actions and learned lessons at community centre Mannenstraat

Press launch
• Link to the article in local press: 

https://pers.leuven.be/bezoekers-leuvense-
buurtcentra-testen-deelwagens-en-fietsen-
xyoqnf

• There was little press coverage, presumably 
because there was another press event at the 
same time, where a Flemish minister was also 
present

→ Important to work internally towards optimal 
coordination of press moments. 
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Community centre
Sint-Maartensdal



Communication actions and learned lessons at community center Sint-Maartensdal

Project announcement
• LVN edition summer July-August 2024



Communication actions and learned lessons at community center 
Sint-Maartensdal

Information 
panel



Communication actions and learned lessons at community center 
Sint-Maartensdal

Flyer
• This flyer was posted in the wider 

neighborhood of the Sint-Maartensdal
community center (to within a 5-minute walk)

• The flyer was initially distributed to create 
promo for the start event, but can also be used 
to direct people to project after the start event



Communication actions and learned lessons at community center 
Sint-Maartensdal

Placemats
• We made 3 different placemats leading up to 

the launch event and then 5 more for after the 
launch event, to keep the vibe alive in the 
community center, at least at neighborhood 
meals (with the focus on bike, e-bike, cargo 
bike or car)

→ Good to put different placemats on a table -
then they talk about it more easily. 



Communication actions and learned lessons at community center 
Sint-Maartensdal

Posters
• We made posters (1 kind) (see left) leading 

up to the launch event and then 5 more for 
after the launch event, to keep the vibe alive 
in the community center and the broader 
neighborhood (keeping in mind different 
modes of transportation and use cases)



Communication actions and learned lessons at community center 
Sint-Maartensdal

Manuals
• Car sharing

• Bike sharing



Communication actions and learned lessons at community center 
Sint-Maartensdal

Ideas board
• This board was unfortunately no longer usable 

due to water damage in the storage area of 
community center Mannenstraat. 

• There was also, in the opinion of the 
community workers, no immediately promising 
place in community center Sint-Maartensdal for 
this ideas board to work. Therefore, it was no 
longer deployed.

Stickers
• The stickers on the 6 bikes were of good 

quality when they were placed in March, so 
they did not need to be replaced. 



Communication actions and learned lessons at community center 
Sint-Maartensdal

Press launch
• Hereby the link to the press article: 
https://pers.leuven.be/s/accf7bee-b55f-4b34-
9a64-5d39d9354434?preview
→What is new compared to first press event at 
CC Mannenstraat is that the article is now sent 
out from both aldermen: mobility and welfare, 
which does reinforce one's message. 

• Article published in Het Laatste Nieuws on 
20/8/2024: https://www.hln.be/leuven/bewoners-
sint-maartensdal-proeven-van-deelmobiliteit-in-
tijdelijk-hoppinpunt-op-vier-jaar-tijd-is-het-
aantal-autodelers-gestegen-met-tachtig-
procent~af37bbc2/

• ROB TV was on site and aired the item on ROB 
news on 20/8/2024, see
https://www.robtv.be/nieuws/leuven-plaatst-
deelwagens-en-fietsen-aan-sint-maartensdal-
onderzoeken-wat-mensen-tegenhoudt-om-
gebruik-te-maken-van-deelmobiliteit-193094
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Communication actions and learned lessons at community center Sint-Maartensdal

• Extra flyer

• At the request of community workers 

• In October 2024, this additional leaflet 
was designed and distributed

• To reach children's work 

• Simpler message

• More concrete with direct reference to 
Anja and Claudia as SPOCs



Communication actions and learned lessons at community center Sint-Maartensdal

Concrete collaboration with 
LIGO (center for basic 
education)

• Creates opportunities for 
additional users from the target 
groups to become acquainted 
with the concept and the test 
offering

• Educational package developed 
in collaboration with MPact, 
tailored to and tested by Ligo 
teachers

• Theory: Introduction to Hoppin 
hubs and shared mobility 
services in Leuven

• Practice: walking or cycling tour 
along the test hub and other 
hubs, with questions and 
assignments

• Unfortunately, there were no 
applications during this test 
period



Community centre
Casablanca



Communication actions and learned lessons at community center Casablanca

Project announcement 

• We were unable to make an announcement in the December 2024 issue of LVN 
because we had already included two items on shared mobility, namely the Blue-
bike free membership promotion and the shared mobility information session



Communication actions and learned lessons at community center 
Casablanca

Infopanel



Communication actions and learned lessons at community center 
Casablanca

Flyer
• This flyer was distributed in the vicinity of the 

Casablanca community center (a 3-minute walk 
away); due to the excessive workload of the 
community guards, they can only distribute it 
in the immediate vicinity (11/25/24); 1.000x

• The flyer was initially distributed to promote 
the start event but can also be used to direct 
people to the project after the launch event.

• A call to participate in the UA survey was also 
added to this flyer, with the chance to win a 
gift voucher. That is why the design was 
modified.



Communication actions and learned lessons at community center 
Casablanca

Placemats
• We only made two different placemats: one for 

the start event and one for use during the 
project to keep the vibe in the community 
center lively, especially during community 
meals (with bicycles, cars, etc. as the central 
theme). 

• Both versions had a print run of 120.



Communication actions and learned lessons at community center 
Casablanca

Posters
• We created posters (1 type) (see left) 

in the run-up to the launch and then 
another 5  after the launch to keep the 
vibe alive in the community center and 
the wider neighborhood (with an eye to 
different modes of transport and use 
cases).

• Print run: 22 of each

• They are mainly displayed in the 
residential blocks in the immediate 
vicinity

• Some posters have also been 
distributed through our senior citizens' 
program



Communication actions and learned lessons at community center 
Casablanca

Manuals
• Car sharing

• Bike sharing



Communication actions and learned lessons at community center 
Casablanca

Idea board
• In the opinion of the community workers at CC 

Casablanca, it was not immediately possible to 
make this idea board work properly. That is 
why it is no longer used.

Stickers
• The stickers on the six bicycles were of good 

quality when they were applied in March, so 
they did not need to be replaced. 



Communication actions and learned lessons at community center 
Casablanca

Press launch
• Hereby the press release: 

zie 
https://pers.leuven.be/s/acbc
e98a-d606-402a-8caa-
c7ae783d520f?preview

• Article published by HLN 
4/12/2024 

• It was great that both 
involved aldermen were 
represented 
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Communication actions and learned lessons at community center Casablanca

• At the request of community 
workers, an additional leaflet 
was distributed in the community 
center itself.

• To reach children's activities.

• Also distributed to senior citizens' 
activities.

• Simpler message.

• More specific with direct reference to 
Korneel and Tillian as contact 
persons/community workers.



Communication actions and learned lessons at community center Casablanca

Concrete collaboration with LIGO 
(center for basic education)

• Educational package adapted in 
collaboration with MPact and Ligo 
teachers

• Theory

• Practice: an interactive walking or 
cycling tour along the test hub and 
other hubs, with questions and 
assignments

• Unfortunately, there were no requests 
from LIGO during this test period 
either

• In March 2025, concept presented to 
Leuven's senior citizens' council: they 
are interested

• Challenge formula slightly adapted in 
terms of content and form to suit 
senior citizens; tested and evaluated 
in April 2025 with the senior citizens' 
mobility working group



2. Combined use with

companies



2.1. Shared B2B Cargobike in city centre: Communication actions and learned lessons

• The four locations in the city centre came earlier 
at the request of Leuven's trade and catering 
industry. The means of communication have 
therefore been designed accordingly. This test 
bike can be used free of charge by entrepreneurs.

• Formatting url https://www.leuven.be/elektrische-
cargodeelfiets-voor-ondernemers which includes 
information about test project as well as ability to 
register, with a baseline survey at the start

• Layout of stickers for bin with QR code linking 
directly to above url

→ stickers are difficult to apply and come off easily; 
important to choose stickers that are durable in all 
weather conditions

• Articles in “newsletter for entrepreneurs”: 25/3/24, 
17/6/24 and in “Handelen in Leuven” (18/3/24)

• Mailing to trade district chairmen (03/2024, )

• 1X put in agenda in “trade council” of Leuven (03/ 
2024)

• FB posts on “Leuven for entrepreneurs”: March
2024, June 2024

• Press release at launch on 8 March 2024



2.1. Shared B2B Cargobike in city centre: Communication actions and learned lessons

• Testimonial

• In cooperation with Leuven 2030:

• From a businesswoman who finds the 
cargo bike really adds value

• https://www.leuven2030.be/blog/leuvens
e-ondernemers-testen-gratis-
deelbakfiets

• Newsletter September 2024 
https://mail.statik.be/campaigns/reports/
viewCampaign.aspx?d=r&c=1A9FC64F0
6E4F6AC&ID=2C244CF7F024BE0E2540E
F23F30FEDED&temp=False&tx=0&sourc
e=Report

• LinkedIn of 17/9/2024
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2.1. Shared B2B Cargobike at the city margins: Communication actions and learned lessons

• There will also be testing at 2 locations on the 
outskirts of Leuven, rather at the request of larger 
companies and business platforms located there. 
That test period is scheduled for 12/24-03/25.

• As of December 2024, the cargo bike was at the 
Hoppin hub in research park Haasrode. All info 
was delivered to the mobility working group of this 
business park so that the companies could inform 
their employees through their internal 
communication channels. 

• The stickers on the bike’s bin were also renewed 
so that the bike itself also provided the necessary 
information to passers-by. 

• Unfortunately, this test project was stopped early 
(end of December) due to Cargoroo's bankruptcy. 



2.2. Shared e-bikes: Communication actions and learned lessons

• In 2023, we made preparations with partners 
to scale up the roll-out of electric shared 
bikes in Leuven within a pilot project. 

• In December 2023, the opening of the first 
stand with 15 e-bikes was launched at 
Leuven station and a press event was 
organised, with the presence of the mayor, 
alderman, all the partner and quite a few 
journalists. (see picture at left hand side)

• In the first half of 2024, preparations will be 
made to expand the number of stands with e-
bikes. The locations were determined based 
on a survey we sent out to Leuven 
businesses in spring 2023.

• On 25/6/24, we set up info session for the 
most relevant business platforms and 
enterprises
→ Entrepreneurs appreciate being involved, 
become co-owners of the test and are then 
more inclined to co-promote for it. 

• In July 2024, we launched a tender to provide 
visibility on the hubs 

• We are preparing a onepager so companies 
can more easily conduct promo internally. 



2.2. Shared e-bikes: Communication actions and learned lessons

Deployment of the e-bike 
hubs with ground signage
and info panels/posters



2.2. Shared e-bikes: Communication actions and learned lessons

Onepager

• At the request of the 
companies, we 
created a onepager to 
bring all the info 
together in an 
organized way → to 
help the companies 
inform their employees

• At the request of the 
companies, a shorter 
version of this one-
pager was created in 
March 2025. 



Shared e-bikes: Communication actions and learned lessons

Additional flyer with call 
to action

On the occasion of the arrival of 
shared e-bikes, we asked Blue 
Mobility to provide an incentive: 
Leuven residents had the chance 
for 4 months (September to 
December 2024) to become Blue-
bike members for free (worth 12€)



2.2. Shared e-bikes: Communication actions and learned lessons

Deployment of hubs (phase 2)

- Following the expansion of e-Blue-
bikes in June 2025

- Design of new information sticker 
to be affixed to information panels 
at hubs

- Design of similar A2 poster and 
distribution to encourage parking 
users to use shared bikes for last-
mile (Vaartkom and Philipssite car 
parks)

- Updating existing ground 
markings + adding one new one 
(Bodart car park); the gravel 
surface at the Philipssite hub does 
not allow this.



Shared e-bikes: Communication actions and learned lessons

• Press launch on 29/8/2024: see
https://www.hln.be/leuven/blue-bike-breidt-elektrisch-
aanbod-verder-uit-in-leuven~a6862a6a/

• Leuven newsletter for
entrepreneurs (11/9/2024): article
about launch of e-bikes and
incentive of free membership

• Press release on June 12, 2025, 
regarding the expansion of the 
number of hubs and bicycles: see 
https://pers.leuven.be/s/545530e4-
0375-4e7a-9b7e-
9fbce227a763?preview
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https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview
https://pers.leuven.be/s/545530e4-0375-4e7a-9b7e-9fbce227a763?preview


2.3. Additional shared cars at business sites: Communication actions and learned lessons

• Based on a survey we did with entrepreneurs in spring 
2023, we know that there is some interest from them 
to learn more about shared mobility solutions and 
more specifically about shared car systems.

• After repeated consultations internally, with providers 
and entrepreneurs, the following route was chosen:

• Organisation of an open information session (2/5/24), 
announced through the entrepreneurs' newsletter and 
through our network of platforms of companies

• Survey by MS forms to involved companies to capture interest 
more sharply (May 2024)

• Preparation of an action plan together with the providers 
Cambio and Batt Mobility (July 2024))

• We prepare a onepager (and other communication action) so 
that companies can more easily conduct promo internally. 

https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=huOfwPdce0-M15wohv-lIGzgZArynlVHv4qfunHyOEFUOEk4NVA1UDJKTjdLTTk4Mk9UN01WMjlLUC4u&Token=e36cd09bb1ac413db71a5a3bb13d6a09
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=huOfwPdce0-M15wohv-lIGzgZArynlVHv4qfunHyOEFUOEk4NVA1UDJKTjdLTTk4Mk9UN01WMjlLUC4u&Token=e36cd09bb1ac413db71a5a3bb13d6a09
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=huOfwPdce0-M15wohv-lIGzgZArynlVHv4qfunHyOEFUOEk4NVA1UDJKTjdLTTk4Mk9UN01WMjlLUC4u&Token=e36cd09bb1ac413db71a5a3bb13d6a09
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=huOfwPdce0-M15wohv-lIGzgZArynlVHv4qfunHyOEFUOEk4NVA1UDJKTjdLTTk4Mk9UN01WMjlLUC4u&Token=e36cd09bb1ac413db71a5a3bb13d6a09
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=huOfwPdce0-M15wohv-lIGzgZArynlVHv4qfunHyOEFUOEk4NVA1UDJKTjdLTTk4Mk9UN01WMjlLUC4u&Token=e36cd09bb1ac413db71a5a3bb13d6a09


Additional shared cars at business sites: Communication actions and learned lessons

Announcement in LVN

• LVN january 2025: announcement of 
information session about offer of 
shared car provider BattMobility



2.3. Shared e-cars at business sites: Communication actions and learned lessons

Resident letters

March 2025: posted in two neighborhoods 
with BattMobility's extra test EVs.

• IMEC neighborhood (focus on IMEC 
employees and local residents)

• St Maartensdal neighborhood (focus on 
SMEs and local residents)



2.3. Shared e-cars at business sites: Communication actions and learned lessons

Onepagers

March 2025:

Design of one-
pager to be 
distributed within 
IMEC channels on 
the one hand and 
to SMEs and 
restaurants-bars 
in the city center 
on the other.


	Dia 1: Pilots in Leuven
	Dia 2
	Dia 3: General guidelines - plan
	Dia 4: General guidelines – learned lessons
	Dia 5
	Dia 6: Communication actions and learned lessons at community centre Mannenstraat
	Dia 7: Communication actions and learned lessons at community centre Mannenstraat
	Dia 8: Communication actions and learned lessons at community centre Mannenstraat
	Dia 9: Communication actions and learned lessons at community centre Mannenstraat
	Dia 10: Communication actions and learned lessons at community centre Mannenstraat
	Dia 11: Communication actions and learned lessons at community centre Mannenstraat
	Dia 12: Communication actions and learned lessons at community centre Mannenstraat
	Dia 13: Communication actions and learned lessons at community centre Mannenstraat
	Dia 14: Communication actions and learned lessons at community centre Mannenstraat
	Dia 15
	Dia 16: Communication actions and learned lessons at community center Sint-Maartensdal
	Dia 17: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 18: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 19: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 20: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 21: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 22: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 23: Communication actions and learned lessons at community center  Sint-Maartensdal
	Dia 24: Communication actions and learned lessons at community center Sint-Maartensdal
	Dia 25: Communication actions and learned lessons at community center Sint-Maartensdal
	Dia 26
	Dia 27: Communication actions and learned lessons at community center Casablanca
	Dia 28: Communication actions and learned lessons at community center  Casablanca
	Dia 29: Communication actions and learned lessons at community center  Casablanca
	Dia 30: Communication actions and learned lessons at community center  Casablanca
	Dia 31: Communication actions and learned lessons at community center  Casablanca
	Dia 32: Communication actions and learned lessons at community center  Casablanca
	Dia 33: Communication actions and learned lessons at community center  Casablanca
	Dia 34: Communication actions and learned lessons at community center  Casablanca
	Dia 35: Communication actions and learned lessons at community center Casablanca
	Dia 36: Communication actions and learned lessons at community center Casablanca
	Dia 37
	Dia 38: 2.1. Shared B2B Cargobike in city centre: Communication actions and learned lessons 
	Dia 39: 2.1. Shared B2B Cargobike in city centre: Communication actions and learned lessons 
	Dia 40: 2.1. Shared B2B Cargobike at the city margins: Communication actions and learned lessons
	Dia 41: 2.2. Shared e-bikes: Communication actions and learned lessons
	Dia 42: 2.2. Shared e-bikes: Communication actions and learned lessons
	Dia 43: 2.2. Shared e-bikes: Communication actions and learned lessons
	Dia 44: Shared e-bikes: Communication actions and learned lessons
	Dia 45: 2.2. Shared e-bikes: Communication actions and learned lessons
	Dia 46: Shared e-bikes: Communication actions and learned lessons
	Dia 47: 2.3. Additional shared cars at business sites: Communication actions and learned lessons
	Dia 48: Additional shared cars at business sites: Communication actions and learned lessons
	Dia 49: 2.3. Shared e-cars at business sites: Communication actions and learned lessons
	Dia 50: 2.3. Shared e-cars at business sites: Communication actions and learned lessons

