
1. Who are takers of COOL CITIES?

Image: istock



videoimage carousel

2. Highlights of our content strategy

Educational content 

Expert insights on heat stress 
and urban resilience. 

Inspirational content

Highlighting success stories
and innovative solutions worldwide.

Informative content 

Progress, partners, collaborations
and key outcomes.
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3. Make partners & takers part of the process: 

    not just ‘the audience’

What works for you 
to keep your 

audiences engaged 
beyond the lifetime 

of your project?

Source: Miro Board



4. Next steps
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5. I’d love to connect! 

LinkedIn Anne
LinkedIn Cool Cities

https://www.linkedin.com/in/annedejong2/
https://www.linkedin.com/company/104011985/admin/dashboard/
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