1. Who are takers of COOL CITIES?

Professionals (takers)

Crrganisations that may reuse your wark.

Primary

« Urban professionals (planners, desigrners,
and langscope architects)
«  Partner cbes (strateqic policy maokers)

*  Aoadermia

Secondary

Academic and Hesearch Institutians

Ermvironmental NGO s

Strategic Policy moakers at the EL and

Sister Projects of COOL CITIES

Health! soedal organisations
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2. Highlights of our content strategy

Progress, partners, collaborations
and key outcomes.

Expert insights on heat stress Highlighting success stories
and urban resilience. and innovative solutions worldwide.

What are
Urban
Heat

Islands?

WELCOME NEW PARTNER!
40%

Why cities are often hotter
than the countryside. Video: Vox
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3. Make partners & takers part of the process:
not just ‘the audience’

Participants online workshop, 28th of January
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4. Next steps
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5. 1'd love to connect!

Linkedln Anne
Linkedln Cool Cities



https://www.linkedin.com/in/annedejong2/
https://www.linkedin.com/company/104011985/admin/dashboard/
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